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Disclaimer

Some emails in this sequence you’re about to tab through are only 
messaged at very specific triggers. Not every prospect / lead will receive 
every email in the cadence you’re about to view. If you have questions about 
the specific email or copy, please contact Shannon or the Marketing Team to 
review. 

We’re really excited to share this first step in addressing CAPACITY through 
AUTOMATION, and are confident that EDUCATING all new leads will help 
make your day in sales easier!

#tothemoon



Onboarding Nurture Campaign Sequence

It all starts here



Subject
Welcome to SwagUp!

Theme
#tothemoon

CTA
Depends on Lead Source

Swag-Zero
Welcome to SwagUp



Subject
🚀 Launch Sequence Initiated

Theme
What to expect + next steps

CTA
Dashboard registration/get in touch

1
Your Experience

Pack Has Shipped



Subject
Welcome to your Dashboard!

Theme
Intro to Dashboard

CTA
Dashboard Loom Video

2
Dashboard 101



Subject
Choose Your Swag Adventure

Theme
Intro to Pack Builder, Preset Packs, Bulk

CTA
Start Your Project

3
Start Designing



Subject
Your Custom Pack is Ready!

Theme
Hey, We’ve Made Something For You

CTA
AI Mockup / View Your Custom Pack

4
Start Designing

(Not all leads will receive)



Subject
󰥡 Swag Support, Reporting for Duty!

Theme
Support every step of the way

CTA
Reach out / SwagUp Help Center

5
Help @ SwagUp

Knowledge Base +
Design



Subject
Secure Your Swag + Reclaim Your Space

Theme
Single Source Swag /How We’re Automating 
Assembly Warehousing and Fulfillment

CTA
HelpDesk OR Speak with your Account Executive

6
Warehousing w/

SwagUp



Subject
Our Swag + Your Swag: The Dream Team

Theme
Third party info and best practices

CTA
Speak with your Account Executive

7
3rd Party Items



Subject
🚀 Pre-Launch Checklist

Theme
How to finalize and place your order

CTA
Add your high res files and PMS colors to 
dashboard

8
Production Request

Checklist



Subject
Click, Integrate, Automate

Theme
High-level integrations overview; will eventually 
link out to updated Integrations landing page; 
currently links out to Help Center

CTA
Knowledge Base / Help Center

9
Integrations



Subject
SwagUp Redeem Pages: Fulfillment Without 
Friction

Theme
Automate fulfillment with SwagUp; save time

CTA
Check out redeem pages

10
Redeem Pages



Subject
Don’t Leave Money on the Table

Theme
Spend or save your leftover budget with SwagUp

CTA
Check out redeem pages

11
Unutilized Budget


