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FINAL CREATIVE BRIEF - PROJECT #2

IVAN D. POPOV

PROJECT TITLE: PROJECT #2 - WHAT'S YOUR BUSINESS?
BUSINESS NAME: DAWNRIZER INC.

Goal: DawnRizer Inc., is the name of the business in the pharmaceutical industry of my Advertising
Management class, for which | feel (although not required) a full brand identity and integrated market-
ing campaign would be beneficial. For this purpose | will be developing a logo, collateral designs, and
media buying campaign presentation with the specifications outlined in this assignment to add to my
portfolio to showcase a full company brand, campaign, and product launch.

11/18/20

Strategy: Using verbiage available from the MKT321 project, | will be developing a brand identity,
advertisements, vehicle wrap, stationary, retail signage and billboard media to showcase the company
re-branding campaign.

Audience: The DawnRizer brand is the oldest company in the business of magic amplification, with well
over 15 centuries of business history. The audience will be developed mages, warlocks, and royal
wizards above graduate school age from the Arcane Academy.

Objective: The designs that are going to be included for this project are:
* Logo

* Business card

e Letter head

* Envelope

e Writing Pads

* Direct Mailer Postcard

* Newspaper Ad

* Shopping bag

® Truck Wrap

e Delivery Package

* Retail Store Exterior/Interior
* Billboard

Budget: The overall budget for the TXL launch and marketing campaign is estimated at 54 million
crowns (dollars). Likewise, the re-branding of DawnRizer Inc., will be estimated at 108 million crowns.

Time Estimate:

1 week for initial concept sketches

1 week to create the final concept

1 week to apply effects and maximize illustration placement strategy.

Deadline: December 9th 2020
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TODAYS DATE
DEAR SIR/MADAM,

DEAR SIRMAOAM LOREM IPSLIM DOLOR SIT AMET, CONSECTETUER ADIPISCING ELIT, SED DIRM HONLUMMY HIBH EUISMOD
TIHCIDUNT UT LAOREET DOLORE MAGNA ALIOLIAM ERAT VOLUTPAT. T WISIENIM AD MINIM VENIAM, OLIS HOSTRUD EXERCI
TATION ULLAMCORPER SUSCIPIT LOBORTIS MISL UT ALIUIP EX ER COMMODD CONSEQLIAT. DUIS AUTEM VEL EUM IRIURE DOLOR W
HENDRERIT IN VULPUTRTE VELIT ESSE MOLESTIE CONSECLUAT, VEL ILLUM DOLORE EU FEGIAT NULLR FACILISIS AT VERD EROS ET
ACCUMSAN ET IUSTO 00I0 DIGKESSIM OUI BLANDIT PRAESENT LUPTATLIM ZZRIL DELENIT AUGUIE DUIS DOLORE TE FEUGRIT HULLA
FRCILESI,

LOREM IPSLIM DOLOR SIT AMET, CONS ECTETLIER ADIPISCING ELIT, SED IAM NORUMMY RIBH EUISMOD TIHCIDUNT UT
LADREET DOLORE MAGHA ALILIAM ERAT VOLUTPAT. LITWISI ENIM RO MIKEM VERIAM, QUIS NOSTRUD EXERCI TATION
ULLAMCORPER SUSCIPIT LOBORTIS WISL UT ALIOUIP EX EA COMMODO CONSEOLIRT.
LOREM IPSLIM DOLOR SIT AMET, CONSECTETLER ADIPISCING ELIT, SEO DIAM NORUMMY HIBH EUISMOD TIKCIOUNT UT LAOREET
(OLORE MAGKA ALIDLIAM ERAT VOLUTPAT. LIT WIS ENIM AD MINIM VERIRM, QLIS NOSTRUD EXERCI TRTION ULLAMCORPER
SUSCIPIT LOBORTIS KISL UT ALIOLIP EX ER COMMOO0 CONSEQLIRT. OUIS ALITEM VEL EUM IRILRE DOLDR [N HERDRERIT IN
VULPUTRTE VELIT ESSE MOLESTIE CONSECLUAT, VEL ILLUM DOLORE EU FEUGIAT NULLR FACILISIS AT VERD ERDS ET ACCUMSAN ET
LOREM IPSLIM DOLOR SIT ANET, CONSECTETUER ADIPISCING ELIT, SED DIAM NORUMMY NIBH EUISMOD TIRCIDUNT LT LAOREET
DOLORE MAGRA ALIOLIAM ERAT VOLUTPAT,

UUTWISI ENIM AD MINIM VENIAM, QUIS ROSTRUD EXERCI TRTION ULLAMCORPER SUSCIPT LOBORTIS NISL UT ALIUIP EX
EA COMMODO CONSEQUAT. DUYS AUTEM VEL EUM IRIURE DOLOR IN HENDRERIT IN VULPUTRTE VELIT ESSE MOLESTIE CONSECUAT,
VEL ILLUM DOLDRE EUI FEWGIAT HULLA FACILISIS AT VERD ERQS ET ACCUMSAN ET ILISTO DOIO DIGRISSIM QLI BLANDIT PRRESENT
LUPTATUM ZZRIL DELEMIT AUGLIE DUIS DOLORE TE FEUGAIT NULLA FACILISL
LOREM IPSUM DOLOR SIT AMET, CONS ECTETUER ADIPISCING ELIT, SED DIAM NONUMMY KIBH EUISMOD TIHCIDUNT UT LAOREET

DOLORE MAGKR ALIOLIAM ERAT VOLUTPAT. LIT WIS ENIM AD MINIM VESIAM, OUIS NOSTRUD EXERCI TRTION ULLAMCORPER
SUSCIPIT LOBORTS NISL UT ALIOLIP EX EA COMMOOO CONSEQUAT.

RESPECTFULLY,
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RESPECTRULLY,
YOUR HAME
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SHOPPING BAGS
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VEHICLE WRAPS
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DELIVERY PACKAGES
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