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Direct Marketing 1:

Faith Based Streaming

Core Audience: Chinese-American Christian Mom 
Entrepreneurs

San Diego Local Chinese Churches

Chinese Christian Mom groups and faith groups

Social Media

Chinese-American Christian Mom Influencers



Local San Diego 
Chinese Churches

Strategy

Schedule

Contact

Social Media Reach



Chinese Evangelical Church of San Diego

Strategy: Bring actress and/or Margaret to Mandarin Worship. Contact and ask pastor to make an announcement 
after services or ask to be able to speak after service. Hand out flyers.

Schedule: 

Contact:

Social Media Reach: 

Not advertised, if have one 

not strong enough

https://cec-sd.org/#:~:text=Welcome%20to%20Chinese%20Evangelical%20Church%20of%20San%20Diego&text=CEC%20is%20a%20diverse%20San,reaching%20out%20to%20our%20community


Chinese Christian Bible Church of SD

Strategy: UCSD! Attend Dinner to be personable. Send one of former students at SDSU that worked on the project to 
talk to them along with Deverett maybe since a teacher nearby relate better to them as students. Hand out flyers.

Schedule: 

Contact:

Social Media Reach:  Not advertised, if have one not strong enough

https://www.sandiegoccbc.org/


Chinese Community Church

Strategy: Bring actress and/or Margaret to Mandarin Worship. Contact and ask pastor to make an announcement after 
services or ask to be able to speak after service. Hand out flyers.

Schedule: https://www.cc-sd.org/calendar/

Contact:

Social Media Reach: 150ish on Youtube and Facebook and 80ish on Insta. Not worth spending money but might be 
able to get them to just advertise for free

https://www.cc-sd.org/
https://www.cc-sd.org/calendar/


Chinese Bible Church of San Diego

Strategy: Bring actress and/or Margaret to Mandarin Worship. Contact and ask pastor to make an announcement 
after services or ask to be able to speak after service. Hand out flyers.

Schedule: Multiple locations

Contact:

Social Media Reach: Not advertised, if have one not strong enough

https://hq.cbcsd.com/


Glory Christian Church of SD: bilingual 
English/Mandarin

Strategy: Bring actress and/or Margaret to Mandarin Worship. Contact and ask pastor to make an announcement after 
services or ask to be able to speak after service. Hand out flyers.

Schedule: 

Contact:

Social Media Reach: Minimal social media presence, not worth spending money but doesn’t hurt to send a flyer and 
ask to post

https://gccsd.org/


Chinese Mandarin Church: site in Mandarin mostly

Strategy: Bring Margaret to Worship. Have Margaret contact and ask pastor to make an announcement after services or 
ask to be able to speak after service. Hand out flyers.

Schedule: Site not in English

Contact: Site not in English

Social Media Reach: 433 Youtube Subscribers, most likely online mass. Announcement can be made here but no money worth spending

https://www.sdcmc.org/


Harvest Evangelical Church SD 

Strategy: Bring Margaret or actress to Worship. Contact and ask pastor to make an announcement after services or 
ask to be able to speak after service. Hand out flyers.

Schedule:                                                   Contact: Social Media: inactive

https://www.harvestsd.com/


First Chinese Southern Baptist Church

Strategy: Bring Margaret or actress to Worship. Contact and ask pastor to make an announcement after services 
or ask to be able to speak after service. Hand out flyers.

Schedule: https://fcsbcsd.org/worship/

Contact: 

Social Media Reach: Not advertised, if have one not strong enough

https://fcsbcsd.org/
https://fcsbcsd.org/worship/


Agape Chinese Alliance Church

Strategy: Bring Margaret to Worship. Have Margaret contact and ask pastor to make an announcement after services 
or ask to be able to speak after service. Hand out flyers.

Schedule: 

Contact: 

Social Media Reach: Not advertised, if have one not strong enough

https://www.agapecac.org/


Moms’ Ministries San Diego and Beyond



Moms in Prayer international:
Chinese-American Christian Moms

Strategy: Bring Margaret to Worship. Have Margaret contact and ask pastor to make an announcement after services or 
ask to be able to speak after service. Hand out flyers.

Schedule: Nationwide events 

https://momsinprayer.org/events/

Social Media Reach: 8.88k Youtube subscribers

International org, but they have chinese specific resources and a chinese christian mom podcast
https://momsinprayer.org/chinese-podcast/

https://momsinprayer.org/events/
https://momsinprayer.org/chinese-podcast/


 Sub-branch: Twin City Chinese Christian Church 

(MN)

Go to https://momsinprayer.org/ and join a group. OR. T4C has a group of moms who gathers to pray every 2nd week of 

the month at church from 12:20 – 1:20 pm.

https://tcccc.org/en/prayer/
https://tcccc.org/en/prayer/


Asian American Christian Collaborative

Strategy: Send press kit with press release, they have article style webpage

Social Media Reach: 7k Insta followers, https://www.instagram.com/aachristcollab/?hl=en

 have a newsletter

https://www.asianamericanchristiancollaborative.com/
https://www.instagram.com/aachristcollab/?hl=en


Progressive Asian American Christians

Strategy: Send press kit with press release, they have article style webpage

Social Media Reach: 7k facebook members

https://paachristians.org/


St. Therese of Carmel Catholic Church: 

has mom’s ministry

Social Media: 536 Facebook 
subscribers. Worth asking but not 
money worth spending



Rock Church San Diego: MOM’s Ministry

https://www.sdrock.com/ministries/womens/moms


San Diego Christian Mom Facebook Group

Strategy: Have Margaret join and make an informal post as a part of the group

Social Media Reach: 700+ members

https://www.facebook.com/groups/3616603471885489/


Mom's Group – St. Columba San Diego

Strategy: Have Margaret attend and pass out flyers

Schedule: MOM'S GROUP. 2nd Thursday of the month, 6:30-8:00 p.m. Welcome to mothers of all ages for 
faith-sharing, fellowship, and prayer for our families.

Contact: Karmyn at KarmynLG@yahoo.com

Social Media Reach: The church has a newsletter. Send press kit. Might be open to it for Margaret since she’s a 
local

https://www.stcolumbasandiego.com/moms-group/


Influencers: Targeting Asian American Christian Moms



Hosanna Wong - SD local!

About: Socials: 

https://www.instagram.com/hosanna.wong/?hl=en

Followers: 277k

Strategy: She’s a writer. Send a copy of 

Margaret’s book, get her to post about reading 

It and have her post at movie premiere. She posts 

speaking reels that get decent traction.

https://www.instagram.com/hosanna.wong/?hl=en


Vivian Mabuni

About:
Asian American Christian, wife, mom, speaker, author, cancer survivor, co-host: 
@godhearsher & @discovertheword @ourdailybread ❤=☕, post-its & shoes
Personal account:
https://www.instagram.com/vivmabuni/?hl=en

Strategy: Her personal account has 11k followers. Her 
company accounts have a few thousand more and one 
has 1.1 million followers. Should pay to be a part of all of 
them. Have Margaret talk/connect with her and 
advertise like their normal content!

https://www.instagram.com/godhearsher/?hl=en
https://www.instagram.com/discovertheword/?hl=en
https://www.instagram.com/ourdailybread/?hl=en
https://www.instagram.com/vivmabuni/?hl=en


Heesun Lee

About: Hip Hop Artist Asian Christian, Wife. Mother. Autism Advocate. 

Social Media: https://www.instagram.com/msheesunlee/?hl=en

Followers: 21k

Strategy: Have her post video review, pic of her and her daughter

 watching it. Have Margaret talk with her or if any of main cast 

have Autism experience as that is important to this creator.

https://www.instagram.com/msheesunlee/?hl=en


Joanna Hope Lai: similar to Margaret!

About: Asian American christian self-made entrepreneur, real estate!

Social Media: 

https://www.joannahopelai.com/

https://www.instagram.com/joannahope/?hl=en
https://www.youtube.com/c/JoannaHopeLai
https://www.tiktok.com/@joannahopelai?lang=en

Followers: Avg 70k subscribers/followers across platforms

Strategy: have Margaret connect. Variety of content across platforms!

https://www.joannahopelai.com/
https://www.instagram.com/joannahope/?hl=en
https://www.youtube.com/c/JoannaHopeLai
https://www.tiktok.com/@joannahopelai?lang=en


Jollene

About:  Asian Christian Mom, used to be buddhist but went to a retreat and 

converted to Christianity at 13, She does a lot of reviews, recently did a video

 on the new show nobody wants this and religion in relationships

Social Media: https://www.tiktok.com/@edamommydearest

Followers: 21k Followers 

Strategy: Similar style to current content. Reviews. 

https://www.tiktok.com/@edamommydearest


Direct Marketing 2: 
Faith Based 
Streaming

Chinese and Local Churches in San Diego

Chinese and Local Churches in San Francisco

Faith Based Mental Health Group

Faith Based Real Estate

Single Faith-Based Moms

Why these groups?
- These groups focused heavily on 

supporting their community through 
faith-based living and it is relatable 
to Margaret’s story. There is a wider 
range under faith, especially under 
the Christian and Catholic branch. 
They are easily accessible, some in 
San Diego where the production 
took place, and some other in San 
Francisco, where Margaret currently 
resides. 



The Rock Church 

Strategy: There are three main locations. There is one in Liberty Station, City Heights, and El Cajon. The main 
church is large and we would ask Pastor Miles to briefly speak with Margaret onstage, pre-recorded or in person, 
for the next mass. She could tell part of her story and reach an extremely diverse crowd. The Rock in Liberty 
Station also simultaneously projects it’s sermons to its other smaller locations, making it easier to get more 
coverage. Then she can pass out flyers and also flash a QR code above them, for the crowd to scan which can 
lead to a digital copy of the flyer. 

Schedule: Sunday Mass either at 9am or 11am

Social Media Reach: Facebook, Youtube, and Instagram

https://www.sdrock.com/


The Gathering

Strategy: The Gathering’s mission is to embrace the 
importance of honest conversations and about real-life 
and faith. They seem to take a very healing approach to 
those who may have experienced judgment before in 
past churches, similar to Margaret’s experience. She 
could attend a Sunday service and speak on her 
relatability to this who have been judged by the Church 
before and newcomers will be drawn to her story. After, 
she will leave a digital QR code and physical flyers.

https://abundant.life/


Chinese Community Church

Strategy: Take Margaret to the sunday sessions and events held at the church. The pastor can introduce her and 
share a part of her story and she can as well. Then pass around flyers.

Schedule: Sunday Session or Upcoming event

Contact:

Social Media Reach: 

https://www.cc-sd.org/


First Chinese Southern Baptist Church

Strategy: Most members of the church are of chinese 
heritage, but also speak English. Take Margaret to the 
sunday sessions and events held at the church. The 
pastor can introduce her and share a part of her story 
and she can as well. Then pass around flyers.

Schedule: Sunday Session or Upcoming event (though 
the next larger event is in March)

Contact:

Social Media Reach: Non stated.

https://fcsbcsd.org/church-info/


Chinese Congregational Church

Strategy: The church is accepting of different stories 
and experiences. They are a bi-lingual, 
cross-generational church and can draw lots of family 
to them. Margaret can go speak to them and talk about 
her story and the film. They can ask her questions and 
she can converse with them about her experience. 
After, she can leave flyers and digital QR codes.

Schedule: Sunday Mass, 10am

https://chinesecongsf.org/


Cumberland Presbyterian Chinese Church

Strategy: The church is of an Asian demographic. 
Margaret and attend and share her story amongst the 
attendees and pass out flyers. There isn’t much 
information about sharing one's story next to the 
pastor, but contacting them will give us the opportunity 
to speak to a heavily populated Asian-descent 
demographic.

https://cpccsf.org/


Chinese United Methodist Church SF

Strategy: The church has four specific values: 
Welcoming, Worshipping, Nurturing, and Sending (the 
faith). All these values are shown in Margaret’s film 
and contacting them to have her go in and meet them, 
tell her story, and meet others with similar experiences 
would be very beneficial. She can pass out flyers and 
display her QR code.

https://cumcsf.org/


Diocese of San Diego: Mental Health Ministry (SD)

Strategy: This is a group that Margarat can meet 
with and talk about her relationship with her 
husband and the stress of having the be a single 
mother and dealing with mental health, while still 
trying to stay true to her faith. She can bring flyers 
and her digital QR code.

Social Media Reach: Facebook, Instagram, and X

One example:

https://sdcatholic.org/family-life-and-spirituality/mental-health-ministry/


Single Mom Ministry Group SD (Embrace Grace)

Strategy: This group is heavily focused on embracing 
single motherhood while living a life of faith and 
christianity. Margaret goes to one of their group 
session and they will be bond over being a mother and 
the struggles that came with staying true to faith 
during challenging times. She can bring flyers and her 
QR code, and connect with women who have similar 
motherhood experiences, but cultural differences.

Social Media Reach: Facebook and Instagram

Example Meeting:

https://www.embracegrace.com/single-mom-ministry-group


Christian Real Estate Agents

Strategy: Contact Christian Real Estate Agent and find 
the nearest office locations. Go in with Margaret and 
meet with them to share about the story of God is 
Good. Leave flyers as well. 

Schedule: Dependant on location of local branch.

Contact: We have to reach out and address the 
specific reason we are wanting to contact them. They 
have options such as “other” and “something else” 
and will be able to make an appointment.

Social Media Reach: Facebook and Instagram

https://www.hismove.com/real-estate-agent-locations


General Social 
Media Strategy 

PLATFORMS 

● Facebook 
○ Using Facebook groups dedicated to faith-based 

topics or communities

● Instagram 
○ Ideal for visual storytelling and reels highlight 

your project

● TikTok
○ Leverage short-form, emotional content that 

resonates with younger, faith-based audiences

● Twitter 
○ For inspirational quotes and engaging 

discussions



General Social Media Strategy
 

Content Types 
● Inspirational and Relatable Posts: Share quotes, scripture-based themes, 

or meaningful stills from the film  
● Video Content: Behind-the-scene clips, interviews with the cast/crew, and 

faith-centered storytelling videos 
● Testimonials: Sharing stories or testimonials that tie into the film’s 

message 

Community Engagement
● Respond to comments quickly 
● Partner with faith-based Facebook or Discord groups to host online watch 

parties or discussions 
○ Asian American Christian Collaborative “We encourage and 

empower Asian American Christians through: advocacy, education, 
and community”

○ KJV Bible Verses 
● Use hashtags like #FaithBAsedFilms, #IndieFilm, #ChristianCinema etc.



Execution Timeline 



Sadie Robertson Huff 

● Platform: Instagram (@legitsadierob)
● Followers: Over 5M on Instagram
● Focus: Christian lifestyle, motivational speaking, family life.
● Why: Sadie is widely recognized in Christian communities for her 

uplifting messages and inspiring content. She appeals to a broad 
demographic, including young adults and families



Jacob Petersen 

● Platform: TikTok (@jacobpetersen_), Instagram
● Followers: 2.8M on TikTok, 438k on Instagram, 72 million likes on TikTok
● Focus: Faith-based Christian content, inspirational videos, and lifestyle.
● Why: Known for his engaging style and strong Christian messaging, 

Jacob appeals to a younger, faith-driven audience. His relatable and 
personal content has high engagement, making him a good fit for 
promoting Christian films

● Notable: Made a TikTok about a Christian movie named “The Forge” 
which got over 300k views and 12.5k likes



Women of Faith 

● Platform: Instagram (@womenoffaith), Facebook 
● Followers: 2.7M on Instagram, 2M on Facebook
● Focus: Empowering women through Christian faith-based 

content, including devotional resources, events, and life coaching.
● Audience: Primarily Christian women looking for spiritual growth 

and community.
● Why: Strong, engaged following with a focus on creating 

impactful, faith-based resources and events that resonate with 
women of all ages.

● Notable Initiatives: Hosting events, online book clubs, and 
creating devotional materials to encourage spiritual growth 

● They feature teaser and promote movies on their page



Hosanna Wong  

● Platform: Instagram (@hosanna.wong), 
TikTok(@hosannawongofficial) 

● Followers: 237k on Instagram, 59.6k on TikTok
● Focus: Christian faith, spoken word, and storytelling.
● Why: Hosanna’s content is deeply engaging, with a focus on 

authenticity and spiritual empowerment.



Cost for Influencer 

● Offer affiliuate deals: Pay a percentage for every ticket or streaming subscription sold through their referral 
● Offer barter deals: Provide free access to screenings or co-promotional opportunities instead of cash

Instagram TikTok 



Faith-Based Streaming:

Faith-based platforms prioritize content that aligns with Christian teachings and fosters spiritual growth. 
These platforms often feature a mix of original productions, classic Christian films, and family-friendly 
content, enabling filmmakers to reach highly targeted, engaged audiences.

Mission for God is Good:

Our goal is to identify the most impactful platforms for distributing God is Good, ensuring it connects with 
its core-target audience. This involves evaluating platforms based on:

1. Reach: Audience size and demographic fit.
2. Revenue Models: Understanding splits and how platforms monetize content.
3. Mission Alignment: Partnering with platforms that amplify content designed for discipleship and 

supports inspirational storytelling.

By strategically selecting a platform, God is Good can achieve both ministry impact and financial 
sustainability, inspiring and uplifting viewers globally while generating the maximum revenue possible.



Video On Demand(VOD) Platforms:

1. Christian Cinema (Transactional VOD)

2. Amazon Video (Subscription VOD, TVOD)

3. PureFlix (SVOD)

4. RightNow Media (SVOD)

5. Dove Channel (SVOD)

6. YouTube/ YouTube Premium (SVOD, TVOD, Advertising VOD)

7. TUBI (AVOD)



Pure Flix (SVOD):

About Pure Flix:
● Founded its streaming service in 2015
● Offers a wide selection of Christian and family-friendly content
● Christian values, free from explicit language, violence, or other content unsuitable for families
● Subscription-Based Model
● Global Reach
● Acquisition by Sony in 2020
● Quality Filx, a subsidiary of Pinnacle Peak Pictures,

works with international films

Revenue Split:
● Determined by licensing and distribution deal
● Parent Company - Pinnacle Peak Pictures

Popular Films on Pure Flix:
● Vindication (2020)
● God’s Not Dead (2014)



Why Pure Flix?

● One of the leading streaming platforms for Christian and family-friendly content
● 1 million concurrent viewers
● Large North American Subscriber base
● Worldwide viewers
● Inviting Design to platform
● Film Aligns Perfectly with Platform’s Values
● International and Domestic audience

Getting Your Film onto Pure Flix:

● Go through a distributor or aggregator
● Reach out directly via their distribution or content acquisition team

○ William(Bill) J. Abbott: CEO of Great American Media - billabbott@gacmedia.com / 
6462218126

● Contact Pinnacle Peak Pictures - https://pinnaclepeakpictures.com/contact/ 
● Contact Pure Flix - 1-855-797-9690 

mailto:billabbott@gacmedia.com
https://pinnaclepeakpictures.com/contact/


Christian Cinema (TVOD):

About Christian Cinema:
● Partnered with Amazon Prime Video
● Focuses on family-friendly and faith-centered content
● First Faith Based platform to fully integrate into streaming devices
● 1,300 films in their catalog
● One of the largest and well known faith-based VOD platforms

Revenue Split:
● Filmmakers get a percentage of revenue from film 

purchases
● Revenue split is determined by the licencing deal

Popular Films on Christian Cinema:
● Pinocchio (1976)
● The Blind (2023)



Why Christian Cinema?

● Fully integrated into Apple TV, Roku, and Amazon Fire TV
● Accessible by the App Store, Google Play, and your preferred internet search engine
● Partnered with Amazon Prime
● Sleek and inviting design
● Gives accessibility to the majority of the Christian audience
● one of the largest and well known faith-based VOD platforms

Getting your film onto Christian Cinema:

● Ensure Faith-Based Content Alignment
● Contact Christian Cinema's Licensing Team - support@christiancinema.com / +1 (424) 242-1379
● Use an Aggregator
● Church and Community Licensing - Christian Cinema allows films to be used for church events 

through non-exclusive licenses
● Direct Outreach for Digital or Physical Sales

mailto:support@christiancinema.com


RightNow Media (SVOD):

About RightNow Media:
● One of the most popular VOD platforms for the Faith-Based audience
● Broad selection of educational and inspirational content

○ Including leadership videos and family-friendly programming
● Popular streaming platform for churches and Bible study groups

Revenue Split:
● Percentage of subscription revenue based off viewership depending 

on licencing deal



Why RightNow Media?

● Over 25,000 churches spanning across at least 100 countries utilize RightNow Media
● In line with the themes and general aesthetic of God Is Good
● Available on the Apple Store, Google Play Store, Amazon Appstore, and your preferred internet 

browser
● Gets the film directly in front of large groups of people who are looking for Faith Based content

Getting Your Film Onto RightNow Media:

● Align Your Content with Their Mission
● Partner with a Distributor or Aggregator
● Associate with an organization that uses RightNow Media



Cable Stations:

1. TBN (Trinity Broadcasting Network)

2. INSP (Inspiration Network)

3. HIST (History Channel)



Distribution for Faith-Based Audience

Targeting the Faith-Based audience for God is Good, we need a selection of 
distributors to choose from that specialize in bringing films to that audience. 
The best three options for God is Good are, Provident Films, AFFIRM Films, and 
Gravitas Ventures.



Overview:

Provident Films is a leader in the faith-based film industry, focusing on uplifting and inspirational stories. They are a division of Sony Music Entertainment. They often 
collaborate with churches and community organizations. A great option for God is Good considering in bold on their website lies the statement, “Entertainment that inspires you 
to believe in God’s purpose for your life”

Notable Films:

Courageous (2011) 

Facing the Giants (2006)

Indivisible 

Why Choose Provident Films?

They work closely with churches and Christian groups to build a sense of community and excitement for the film. Word of mouth will be strong marketing with the faith based 
community. 

They are deeply rooted in the faith-based film community, providing targeted marketing and audience engagement.

They partner with a lot of Faith-Based streaming services as well as SVOD platforms to insure that God is Good will find this section of its audience.



Overview:

Affirm Films has extensive experience in working with churches to promote films. They are backed by Sony Pictures. They are a trusted distributor for whole entertainment and 
faith-based releases. A great option for God is Good.

Notable Films:

War Room (2015) 

All Saints (2017)

Why Choose AFFIRM Films?

Their movies are often released theatrically, with a follow-up through home media and streaming platforms. Affirm's connections to theaters and digital marketplaces ensure 
that your project can reach a wider audience.

A magic marketer and often partner with other companies like Columbia Pictures for the films “Heaven Is For Real” and “Miracles From Heaven,”.

They partner with a lot of Faith-Based streaming services as well as SVOD platforms to insure that God is Good will find this section of its audience.



Overview:

While Gravitas Ventures may not have worked with as many films displaying the same outright themes of God is Good. I believe that they can bring a niche audience to the 
film. They have worked with films displaying some religious themes such as, “Inhabitants”. They may not be the best choice for the specific themes of movie, but they could 
bring a new angle towards bringing an audience to God is Good. 

Why Choose Gravitas Ventures?

They work with independent artists. Gravitas is adept at handling films with smaller budgets, focusing on niche genres and ensuring the film is accessible to the right audience, 
including faith-based communities..



Aggregators 

Filmhub

A pro of film hub is that 
you’re not limited to just the 
major streaming services and 
can work with more niche 
services specializing in 
faith-based content. There is 
no money required upfront. 
20% is required on the 
backend. This is the leading 
option for God is Good. No 
upfront and then can guide us 
to the right audience and 
services.

Quiver Digital 

Quiver provides distribution to major platforms 
like Amazon, iTunes, and Google Play, all of 
which have dedicated Christian content sections 
and large audiences of faith-driven viewers. 
Amazon Prime Video hosts a significant amount 
of faith-based films, making them crucial to the 
success of a faith-based film like God is Good. 
They don't take a percentage off the backend, so 
it’s a one time payment. For God is Good, it 
would be $1395 for the first platform and $225 
for each after. If you are sure that revenue will be 
generated this is a great option because no money 
is required on the backend

Indie Rights 

Indie Rights has worked 
with films like I Can Only 
Imagine and The Shack, 
both of which have found 
large Christian audiences. 
They have a broad reach 
and the filmmaker retains 
full control over their film
A great transparent option. 



Proposed Distribution Memo Link

CLICK HERE

https://docs.google.com/document/d/14llEsvBT0wr6nOA5Onxd7kWJ6w1bKJU9_v55cFF9SJM/edit

